


Getting Away With “the Girls’

BETTY HARVEY OF NEW MARTINSVILLE, WEST VIRGINIA, IS A LIFELONG TRAVELER.
“When our children were small, my husband and I always traveled. We started out camp-
ing and ended up with a motor home,” she says. When her spouse died sever-
al years ago, Harvey saw no reason to stop traveling—but she didn’t
want to go alone. That's when she saw an article in her local
newspaper about an operator of all-female group tours.
¥ “That sounded interesting to me,” says Harvey.
“The first trip I went on was four days in

Savannah, Georgia. I thought, ‘Well, if I
don't like it, it’s not that far away that I
couldn’t come home if I wanted to.”

Turns out she liked it so much that she

has since been on seven more women-

only trips, from taking in the fall foliage in

Maine to touring Italy to snowmobiling on
a glacier in Iceland. ® Harvey has tapped into
a growing trend. A 2004 survey of 1,500 women
conducted by L.A.-based Impulse Research for Royal
Caribbean found that nearly 50 percent of the women sur-
veyed had taken an all-female trip in the past three years and that
88 percent had plans for another or would like to go on a women-only get-
away. The number of women'’s travel companies is booming, and hotels, cruise lines
and others in the travel industry are catering to female travelers with special packages. P>
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So who's driving this trend? Many
are solo travelers attracted by the idea
of built-in traveling companions,
while others are women seeking qual-
ity time with girlfriends or family. “It’s
always a mix,” says Kim Yerkes of
Bethlehem, Pennsylvania, who has
taken several women-only trips.
“There’s always someone
who's recently lost her hus-
band. ... Then there’s
always a bunch of people
who are single or divorced.
Then there are married
women who just don’t trav-
el with their husbands.
Often there are two sisters
traveling together, or a
mother and daughter”

This diversity is commonly found
within all-female tour groups. “We
have an equal mix of married,
divorced, widowed and single [travel-
ers),” says Debra Asberry, president
and founder of Women Traveling
Together. “Women who typically trav-
el with us are looking for an experi-
ence that their husband, if they're
married, is not interested in. ... |
mean, how many guys want to be
dragged around to homes and gardens
in South Carolina?”

Women-only tours also provide a
solution for single women like Yerkes.
“It’s hard to find people to travel
with,” she says. “Many people my age
[37] have families or they're bogged
down financially ... and they can't get
away.”

Indeed, finances are a factor in the
growth of the “girls’ getaway” trend,
says Brenda Kapusta, director of travel
programs and product development
for AAA Mid-Atlantic. “Women have
more disposable income these days.
They’re working two jobs now. They
work their 9-to-5 job, and then they
go home and work at home. And so

they need that time away.”

Taking time for themselves is some-
thing that more women are recogniz-
ing as a real need, and a group trip
with girlfriends is often just the ticket.
Blame it on our increasingly busy lives
or the recent media focus on female

bonding, thanks to TV shows like Sex

and the City and Desperate
Housewives. Sometimes a girl’s just
got to get away! .

“I think there’s a pent-up need out
there for women to separate them-
selves and be in an environment that
is supportive, relaxed and just fun,”
says Asberry. “Our lives are so serious
these days. We're constantly on the go
and having to play all these different
roles in our lives. It's nice to have
some time just to be yourself. One of
the great things about going on an all-
women trip is that you are afforded
that opportunity.”

For many women, an ideal girl-
friends’ getaway features spas and
shopping. That's the inspiration
behind two new AAA packages to
New York City. The “Extremely
Relaxing Makeover” getaway includes
one- or two-nights’ accommodations
at the New York Helmsley Hotel,
complimentary cocktails overlooking
Times Square, a spa treatment at the
Avon Centre Salon and Spa in Trump
Tower, and shopping discounts at
Victoria’s Secret, Macy’s and
Bloomingdale’s. The two-night
“Girlfriends and the City” getaway

SOLUTIONS: Visit aaa.com/getaways for more information or to make a reservation for
the “Girlfriends and the City” getaway or the “Extremely Relaxing Makeover” getaway.
Check out other great hotel packages for women-only travel at aaa.com.
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takes Sex and the City fans to 40 loca-
tions featured in the HBO series,
including Carrie's apartment stoop,
the Jimmy Choo boutique and the
trendy meatpacking district. Choose
from three hotels, and on Saturday
night, take in a show at The Cutting
Room, co-owned by none other than

“Blame it on our increasingly busy lives or the recent
focus on female bonding, thanks to TV shows like
Sex and the City and Desperate Housewives.
Sometimes a girl’s just got to get away!”

M. Big (Chris Noth) himself.

Love chocolate? Through
September 3, Pennsylvania’s Hotel
Hershey is offering a “Spajama
Package.” The package (available
Sunday through Thursday, two-night
minimum) includes deluxe accom-
modations, breakfast, spa gift certifi-
cates, a coffee and dessert reception,
and admission to Hershey Gardens
and Hershey Museum.

At Kimpton’s Topaz Hotel in
Washington, D.C., book the “Girls
Getaway” package for a grown-up
slumber party. Intended for groups of
two to four, guests receive in-room
hand and foot treatments, cocktails
and a CD of Cyndi Lauper’s greatest
hits, including “Girls Just Want to
Have Fun,” to set the mood before
going out dancing in the nearby
Dupont Circle or Adams Morgan
neighborhoods.

Seeking a more exotic destination
for a girlfriends’ getaway? Loews
Miami Beach Hotel suggests the
“Sassy in South Beach” package. Upon
check-in, guests receive a copy of 101
Ways to Flirt and the chance to test
out their skills over a complimentary
Flirtini. Next, head to B.E.D.— one of
the hottest nightclubs in South
Beach. The next day, recover with a
morning-after breakfast delivered to






